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of repayment. In addition, the
complaints against all respondents
allege that their credit ads do not
properly state the finance charge as the
annual percentage rate, as required by
Regulation Z.

IL. Proposed Orders

The proposed orders prohibit
respondents from disseminating
advertisements that state the amount of
any payment due at inception
(excluding the monthly payment
amount) or the fact that any or no
inception payment is due without also
disclosing with “equal prominence” the
total amount a consumer must pay at
lease signing or delivery. This
requirement parallels an identical
requirement found in Regulation M.

The proposed orders also prohibit
respondents from disseminating
advertisements that state the amount of
any payment or that any or no initial
payment is required at lease signing or
delivery, if delivery occurs after
consummation, without disclosing
clearly and conspicuously all of the
terms required by Regulation M, as
follows: that the transaction advertised
is a lease; the total amount due at lease
signing or delivery; whether or not a
security deposit is required; the number,
amounts, and timing of scheduled
payments; and that an extra charge may
be imposed at the end of the lease term
in a lease in which the liability of the
consumer at the end of the lease term is
based on the anticipated residual value
of the vehicle. This requirement is
intended to enjoin the respondents from
deceptively advertising only the most
attractive portions of its lease offers by
requiring clear and conspicuous
disclosure of the information necessary
for consumers to make informed
decisions about advertised lease offers.
This paragraph parallels the advertising
disclosure requirements from the CLA
and Regulation M. The proposed orders
also prohibit respondents from violating
the CLA and Regulation M.

In addition, the proposed order for
Dunphy prohibits Dunphy from
misrepresenting the costs of leasing,
including the total due at lease
inception. The proposed orders for
respondents Dunphy and Northeast
prohibit these respondents from
misrepresenting that advertised terms
apply to a cash or credit offer, when, in
fact, the terms apply to an offer to lease
the advertised vehicle. The proposed
order for Northeast also prohibits
Northeast from misrepresenting the
availability of any advertised offer.

With respect to credit advertisements,
the proposed orders prohibit
respondents from stating the amount or

percentage of any downpayment, the
number of payments or period of
repayment, the amount of any payment,
or the amount of any finance charge,
without disclosing clearly and
conspicuously all of the terms required
by Regulation Z, as follows: the amount
or percentage of the downpayment; the
terms of repayment; and the correct
annual percentage rate, using that term
or the abbreviation “APR.” If the annual
percentage rate may be increased after
consummation of the credit transaction,
that fact must also be disclosed.

The proposed orders also prohibit
respondents from stating a rate of
finance charge without stating the rate
as an ‘‘annual percentage rate” or
“APR.” The proposed orders also
prohibit all respondents from violating
the TILA or Regulation Z.

The purpose of this analysis is to
facilitate public comment on the
proposed orders, and it is not intended
to constitute an official interpretation of
the agreements and proposed orders or
to modify in any way their terms.

By direction of the Commission.
Donald S. Clark,
Secretary.
[FR Doc. 99-31795 Filed 12—1-99; 8:45 am]
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FEDERAL TRADE COMMISSION

Extension of Time For Submitting
Views Regarding Draft Antitrust
Guidelines For Collaborations Among
Competitors

AGENCY: Federal Trade Commission.
ACTION: Notice.

SUMMARY: The Federal Trade
Commission (“FTC” or “Commission”’)
is extending the period for submission
of views regarding the Antitrust
Guidelines for Collaborations Among
Competitors, issued in draft by the FTC
and the U.S. Department of Justice (“‘the
Agencies”). See 64 FR 54483 (1999).
The Agencies issued the Guidelines in
draft form to provide an opportunity for
submission of advice and suggestions
from businesses, consumers, and
antitrust practitioners that will assist in
ensuring that the Guidelines achieve
their goals. In order to allow additional
time for preparation of views, the
Commission has extended the period for
filing submissions through February 4,
1000.

DATES: Views should be submitted as
specified below by February 4, 2000.
ADDRESSES: To facilities efficient
review, all views should be submitted in
written and electronic form. Six hard

copies of each submission should be
addressed to Donald S. Clark, Office of
the Secretary, Federal Trade
Commission, 600 Pennsylvania Avenue,
NW., Washington, DC 20580.
Submissions should be captioned ‘‘Draft
Antitrust Guidelines for Collaborations
Among Competitors—Submission of
Views.” Electronic submissions may be
made in one of two days. They may be
filed on a 372 inch computer disk, with
a label on the disk stating the name of
the submitter and the name and version
of the word processing program used to
create the document. (Programs based
on DOS or Windows are preferred. Files
from other operating systems should be
submitted in ASCII text format).
Alternative, electronic submissions may
be sent by electronic mail to
jventure@ftc.gov.
FOR FURTHER INFORMATION CONTACT:
Policy Planning staff at (202) 326-3712.
By direction of the Commission.
Donald S. Clark,
Secretary.
[FR Doc. 99-31794 Filed 12-7-99; 8:45 am]
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DEPARTMENT OF HEALTH AND
HUMAN SERVICES

Centers for Disease Control And
Prevention

[60-Day—00-12]

Proposed Data Collections Submitted
for Public Comment and
Recommendations

In compliance with the requirement
of Section 3506(c)(2)(A) of the
Paperwork Reduction Act of 1995, the
Centers for Disease Control and
Prevention is providing opportunity for
public comment on proposed data
collection projects. To request more
information on the proposed projects or
to obtain a copy of the data collection
plans and instruments, call the CDC
Reports Clearance Officer on (404) 639—
7090.

Comments are invited on: (a) Whether
the proposed collection of information
is necessary for the proper performance
of the functions of the agency, including
whether the information shall have
practical utility; (b) the accuracy of the
agency’s estimate of the burden of the
proposed collection of information; (c)
ways to enhance the quality, utility, and
clarity of the information to be
collected; and (d) ways to minimize the
burden of the collection of information
on respondents, including through the
use of automated collection techniques
for other forms of information



